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Driven Brand Identity for Whimsy &

Wonder Collective
Client:
Challenge

Whimsy & Wonder Collective set out to launch as a lifestyle e-commerce brand
in a crowded market of gifts and creative goods. The challenge was to carve out
a unique identity that captured the brand's essence, joy, curiosity, and creativity,
while also defining a clear audience and messaging framework that could guide
product launches and marketing.

The Solution

Studio Wonderwell built the brand foundation by combining strategic clarity with
whimsical storytelling.

* Developed a brand positioning and messaging framework that expressed Whimsy &
Wonder's purpose: Joyful Goods for Curious Minds.

» Created customer personas that captured the brand's core audiences—curious
creatives, gift givers, and hobby enthusiasts.

e Designed a visual identity system (logo, brand palette, fonts) and supporting micro-
stories to bring each product bundle to life.

e |aunched a series of digital kits and themed bundles with cohesive storytelling across
packaging, social media, and e-commerce platforms.

Results

o Adistinct brand identity that resonates with audiences seeking creativity
and play.

o Successful rollout of multiple digital kits (Curiosity Club, Book Fair
Daydream, Cozy Night In Activity Pack, etc.), generating sales on Etsy and

engagement on Instagram and TikTok.

o Cohesive storytelling across website, packaging, and marketing that
established trust and recognition.

¢ A strong foundation for ongoing product expansion and community growth.

Tools Used
Canva « Wix- Etsy- Instagram- TikTok

“Whimsy & Wonder Collective began as a daydream.
Studio Wonderwell transformed it into a joyful, cohesive brand that sparks
curiosity and delight for every customer'
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